
Pinterest Best Practices for Small Nonprofits



Most nonprofit social 
media best practices 
are based on the largest 
nonprofits in America

charity: water

American Red 
CrossUnited Way

Unicef

Amnesty USA
LiveStrong



But what about 
nonprofits with no 
social media 
budget and limited 
resources? 



We’ve captured a few of 
the more successful 
campaigns and outlined 
their best practices 
because 



You don’t need a 
big budget to 
succeed in 
social media - 
but you do need 
a plan.



Pinterest is an online service that allows you 
to collect photos, videos and websites to 

share with others.



You next need to create a Username - one 
that best represents your organization.



This Username is also used for your custom 
URL; pinterest.com/USERNAME.



Next, you name your “Boards.” These are the 
spaces that your pins are collected in.



If you connect your Pinterest account to 
either Twitter or Facebook, it automatically 

sets up your name as the default for the 
profile. Be sure to change it back to your 

organization.



This is what your new page looks like. See the 
renamed boards. You can also add new 

boards from this page.



When you click on a picture, known as a 
“pin,” you have the option to “Repin” or 

“Like.” Here, we are going to Repin.



You have the opportunity to share to a 
specific board, as well as click to share with 
whatever other networks you have linked.



Back on your profile page, the pins you have 
collected start to appear.



One of the best ways to have your boards 
and pins noticed is to add a category. You 
can also add people who can pin to your 

board on the “Edit Board” page.



When you are on a website that you’d like to 
share, click on your “Pin It” button. Then 

you’ll have several options of pictures on the 
site you can share. Here, we are sharing 

charity: water.



Once you share, you will also be advised to 
other content similar to what you just posted 

that you might be interested in.



When you find a pin you like, check out who 
posted it and their boards.



When you find a board that might be of 
interest, you can follow just that board vs. all 

of the pins from that user. 



Finally, be sure to share your pins across your 
other social media to help spread the word 
about your involvement in this new space.



Want to learn more? 
Let us help. 

http://www.socialchangeconsulting.com

