
Facebook Best Practices for Smaller Nonprofits



Most nonprofit social 
media best practices 
are based on the largest 
nonprofits in America

charity: water

American Red 
CrossUnited Way

Unicef

Amnesty USA
LiveStrong



But what about 
nonprofits with no 
social media 
budget and limited 
resources? 



We’ve captured a few of 
the more successful 
campaigns and outlined 
their best practices 
because 



You don’t need a 
big budget to 
succeed in social 
media - but you 
do need a plan.



1. Create a conversation with your audience

Ask questions, promise updates, 
and appreciate the feedback 

from your audience



Another great example of 
offering content that is 

interesting and worth discussing
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Being controversial doesn’t 
have to be a negative - take 
on criticisms and watch your 

audience engage
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2. Respond to comments and concerns

People are more likely to return 
to your page and share with 
others if you respond to them



Have polls and ask questions to 
continue keeping your 

audience involved
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Your audience may use your 
page as an outlet or a 

community to meet others like 
them

2. Respond to comments and concerns



3. “Like” other nonprofits

Liking other nonprofits shows 
your involvement in the 

platform and gets you greater 
visibility on Facebook



4. Personalized stories from volunteers/donors

Featuring your volunteers and 
donors helps bring a personal 

face to your cause



Featuring pictures that have 
been submitted by your fans is 

another way to further 
engagement
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5. Have staff members involved in posting

Encourage your staff to include 
you in their messages - even if it 

is just about their day. Their 
friends could include more 
people to join your cause



6. Share videos and pictures

Pictures and video are some of 
the most dynamic storytelling 

tools available



Words can only do so much - 
take advantage of all the 

different media you can share
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By coupling pictures with 
compelling content, you are 

providing a personal “face” to 
your organization

6. Share videos and pictures



7. Offer engaging content

Engaging content has been the theme 
throughout, but one last note - if all you 

can do is post updates, make sure to 
make them interesting to your audience



Want to learn more? 
Let us help. 

http://www.socialchangeconsulting.com

